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1 Objectives and Purpose
CNGR is committed to supporting sustainable corporate development through

responsible community relations management while respecting the rights, cultures, and needs

of communities. This
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rights. The company
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transparent, and easily accessible channels. For details, please refer to the Social

Responsibility Grievance Management. Whether through hotline, email, online platforms, or

face-to-face communication, all community complaints will receive timely responses and

solutions within a specific timeframe. We commit that all grievances will be truthfully and

thoroughly recorded under conditions of safety and confidentiality, followed up by dedicated

personnel, and resolved in a timely and effective manner. The complainant will be protected

from any form of retaliation and provided with fair and transparent feedback on the outcome.

In addition, the company has established a regular review mechanism to continuously

evaluate the effectiveness of community engagement. Opinions from local communities and

stakeholders will be collected through surveys, focus group discussions, and other methods to

analyze participation levels and identify opportunities
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social, economic, and environmental benefits for the communities involved. This approach

supports a mutually beneficial and symbiotic relationship between the company and society.

3.5 Local Procurement Policy

To promote the economic development of host communities, CNGR commits to

prioritizing the procurement of goods and services from local suppliers. In particular, as long

as quality, cost, and supply chain staA鄀tay
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5 Grievance Mechanism
Grievances or suggestions related to CNGR may be submitted through the following

confidential channels:
Internal grievance channels: Suggestion boxes; direct communication with departmental

supervisors,
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